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1. Definitions 

 

“Company”: BolognaFiere S.p.A. 

“BolognaFiere Group” or “Group”: BolognaFiere S.p.A. and its subsidiaries pursuant to Article 
2359, paragraphs 1 and 2, of the Italian Civil Code. 

“Clients”: natural or legal persons, public or private, with whom Group companies negotiate 
and/or enter into contractual agreements for the provision of their services. 

“Code”: BolognaFiere Group’s Code of Ethics, together with any annexes, as integrated or 

amended from time to time. 

“Collaborators”: individuals enjoying quasi-autonomous work contracts with Group companies, 

primarily personal and without subordination (including, by way of example and not limitation, 
project-based work; temporary agency work; secondments; summer orientation internships), or 

any other relationship contemplated under Article 409 of the Italian Code of Civil Procedure, 

occasional work performance, as well as any other person under the direction or supervision of 
any top management position pursuant to Legislative Decree 231/2001. 

“Consultants”: external consultants appointed to assist the Group companies in carrying out 
their activities, on a continuous or occasional basis. 

“Employees”: individuals who maintain an employment relationship with the Group’ companies 

(including managers and heads of corporate business units), including fixed-term or part-time 
workers (as well as seconded employees or those under employment contracts pursuant to Law 

No. 30 of 23 February 2003). 

“Corporate Officers”: the Chairman, members of the Board of Directors, the Executive 
Committee (if existing), General Managers (if existing), as well as members of any other corporate 

bodies of Group companies established pursuant to Article 2380 of the Civil Code or special laws, 
the auditing body (sole auditor or Board of Statutory Auditors), and any other person in a top 

management position, meaning any person holding representation, administration, or 

management roles in a Group company pursuant to Legislative Decree 231/2001. 

“Partners”: third parties who have medium- to long-term contractual relationships with the 

Company (i.e., of a duration equal to or greater than 18 months, including any contractual 
renewals), such as, by way of example, suppliers (including outsourcing contracts), 

subcontractors, sponsors or sponsored/affiliated entities, companies participating in any 

temporary business associations with the Company, consortia of any kind in which the Company 
participates, joint ventures in which the Company holds control or connection pursuant to Article 

2359 of the Civil Code (including the Company’s shareholders in such joint ventures), or other 

parties expressly identified as commercial partners by the Company in one or more transactions. 
 

“PA” (Public Administration): all national, European Union, and foreign public entities and 
bodies (State, Ministries, Regions, Provinces, Municipalities, etc.) and, in some cases, private 

entities (e.g., concessionaires, contracting authorities, mixed-capital companies), as well as all 

other entities that in some way perform public roles, in the interest of the community and 
therefore in the public interest. 

 

 

1 Article 409 of the Italian Code of Civil Procedure – Individual Employment Disputes. - The provisions of 

this chapter apply to disputes concerning: 1) Private employment relationships, even if not related to the 

conduct of a business; 2) Sharecropping, partial tenancy, agricultural partnership, direct cultivation lease 
agreements, as well as relationships arising from other agricultural contracts, without prejudice to the 

jurisdiction of specialized agricultural sections; 3) Agency, commercial representation, and other 

relationships that consist of coordinated and continuous work performance, primarily personal, even if not 

of a subordinate nature; 4) Employment relationships of employees of public entities who carry out 
exclusively or predominantly economic activities; 5) Employment relationships of employees of public 

entities and other relationships under public law, provided they are not assigned by law to another court. 
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“Managers”: each manager of one or more divisions or organizational units with financial 

and/or functional autonomy within the Company, in accordance with the Company’s organogram 
as in force from time to time. 

 

2. Introduction 

The Group, consisting of BolognaFiere S.p.A. and its subsidiaries, in carrying out its activities in 

the organization of trade fairs and congresses, the provision of related services, the management 

of dedicated areas and facilities, and other connected activities, develops a network of 
relationships (both internally and externally) by responsibly adopting a set of behaviours aimed 

at generating value for the Company and for the relevant social and economic context. 

This document, referred to as the Code of Ethics (the “Code”), is an official document drafted 
to define and express the fundamental ethical values and responsibilities that the Group 

companies expressly assume towards all stakeholders with whom they interact on a daily basis. 

For the Group, principles such as legality, fair competition, honesty, moral integrity, 
transparency, reliability, and a sense of responsibility represent core values that contribute to 

affirming the identity of the Group companies and characterizing them, guiding their conduct 

both in internal relations and in dealings with external parties. 

These principles are expected to motivate all individuals operating in any capacity for the Group 

companies, and under no circumstances can behaviour that violates these principles be justified, 

even if undertaken with the intention of acting in the best interest of the companies or the Group. 

Implementation of the principles set out in this Code is therefore aimed at enhancing and 

safeguarding the identity and efficiency of the Group, ensuring that its modus operandi becomes 

a tangible asset to be recognized and leveraged as a specific competitive advantage. 

Furthermore, the Code aims to introduce and make binding within the Group companies the 
relevant principles and rules of conduct for the reasonable prevention of offences indicated in 

Legislative Decree No. 231 of 8 June 2001 regarding the administrative liability of legal entities 
for crimes. 

This Code applies both in Italy and abroad, where its application, while maintaining fundamental 

principles, must take into account potential cultural, social, regulatory, and economic 
differences. 

 

 

3. Vision, Mission and values of the BolognaFiere Group 

 

The BolognaFiere Group is a global hub for the trade fair business. For over 50 years, it has 

organized exhibitions, trade fairs, conferences, and events, making BolognaFiere the centre of 
a complex network of commercial relationships. 

The Group’s Vision is:  

"To establish a new entrepreneurial model for the trade fair business, ensuring the Group’s 
growth while supporting the development of businesses and the economy." 

The Group’s Mission is:  

"To be a leading and innovative group in the management of trade fair districts, in the 
organization of trade fairs, and in the development and marketing of services for the trade fair 

and congress sectors, promoting Bologna as a global platform for international exchange." 

The Group’s Core Values are: 

• Being a partner for Clients’ growth: acting effectively to support the development of 
businesses, economic and production sectors, presence in international markets, and 

across the country, sharing both risks and opportunities; 
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• Being development professionals: sharing common growth objectives, developing new 

and diverse skills, and empowering each individual to contribute to the Group’s consolidation 

and development projects; 

• Being future-oriented: supporting development and anticipating market transformations 

by identifying new intersections between supply and demand, and creating trade fair 
products capable of becoming global leaders in their respective economic sectors; 

• Promoting economic, social, and environmental sustainability: carefully assessing 

the impact of the Company’s activities on the community and the environment, and defining 

corporate plans and strategies to support the transition to a sustainable economy. 

Today, BolognaFiere S.p.A. heads a wide network of companies and joint ventures through which 

it carries out trade fair activities worldwide, providing businesses with a broad range of excellent 

services. 

On December 20, 2023, the Company’s shares were admitted for trading on the multilateral 

trading system managed by Borsa Italiana S.p.A., Euronext Growth Milan – Professional 
Segment. 

 

4. Scope of application of the code and its addressees  

The addressees of this Code are the Corporate Officers, Employees, Collaborators, Consultants, 
Partners, as well as proxies and any other individuals who may act in the name and on behalf of 

any Group company (the “Recipients of this Code”). 

In addition, this Code applies, with reference to their dealings with Group companies, to suppliers 

who are not considered Partners, Clients, or anyone engaged in commercial or financial 

relationships with such companies. 

The Code identifies the general principles of conduct that must be respected in the performance 

of business and establishes guidelines to be followed in interactions between Employees and in 
relations with Collaborators, Consultants, Clients, Partners, other suppliers, other companies, 

public entities and institutions, political and trade union organizations, and the media. 

Specifically, the top management of the Group companies is responsible for ensuring the 
effective implementation of the Code and its dissemination both inside and outside the 

companies. 

One fundamental requirement for any productive collaboration with the Group is the respect by 
Collaborators, Consultants, Clients, Partners, and other commercial or financial partners and 

suppliers of the principles and provisions set forth in this Code. To this end, when entering into 
contracts or agreements with such parties, the Group companies must ensure that 

counterparties have duly reviewed this Code through the signing of a specific declaration. 

 

5. General Ethical Principles 

5.1 Fairness, Honesty, Impartiality 

Relationships and conduct, at all Company levels, must be functional and exclusively related to 
the Company’s interests, and must be guided by principles of honesty, loyalty, responsibility, 

confidentiality, transparency, fairness, efficiency, collaboration, service-mindedness, 

impartiality, and mutual respect. 

With this in mind, particular attention is given to the disclosure of any conflicts of interest and 
their prevention. 
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5.2 Legality 

All stakeholders of the Group companies—including Corporate Officers, Employees, 
Collaborators, Consultants, Partners and other commercial and financial partners, 

Clients, Suppliers, Shareholders, industry associations, trade union representatives, 
and, in general, anyone who interacts with the Group companies—must operate in full 

compliance with the laws and regulations applicable in the territories where they conduct their 

activities, as well as in accordance with this Code and the Company’s internal procedures. 

The Group companies must neither initiate nor maintain relationships with parties unwilling to 

adhere to this principle. 

Likewise, the Group companies, and those acting on their behalf—internally or externally—are 
required to comply with any measures adopted by the competent authorities against the 

companies, including sanctions or prohibitive precautionary measures. 

All stakeholders, and Employees in particular, must remain fully informed of the relevant legal 

and regulatory framework and act accordingly, ensuring that their conduct is always correct and 

lawful. 

5.3 Value of People  

Human resources represent the Group’s most valuable asset. The professionalism and dedication 

of Employees are essential for the Group’s existence, development, and achievement of its 
objectives. 

5.4 Protection of Safety and Health 

All Group companies are required to comply with the applicable legislation safeguarding working 

conditions, and in particular with the provisions of Legislative Decree No. 81/2008 

(“Implementation of Article 1 of Law No. 123 of 3 August 2007, concerning the protection of 
health and safety in the workplace”). 

The Group companies ensure a work environment that is adequate in terms of employee health 

and safety, adopting all necessary measures required by the applicable legislation. 

All stakeholders undertake to comply with the prevention and safety measures implemented by 

the Group companies, within their respective areas of responsibility. 

5.5 Environmental Protection and Awareness  

The Group companies, aware of the importance of the environment in which they operate, are 

required, in compliance with the applicable legislation relevant to their specific activities, to adopt 

measures aimed at protecting and respecting the environment.  

5.6 Quality 

Quality is a distinguishing feature of the Group companies: it characterizes their activities and is 

relied upon by all stakeholders. 

For this reason, the Group companies are committed to, and responsible for, ensuring quality in 

every product and service offered, in line with the long-term strategies they pursue. 

5.7 Fair Competition 

The Group recognizes the value of free competition in a market economy as a driver of growth 

and business development, and refrains from engaging in conduct that constitutes unfair 

competition practices. 
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5.8 Confidentiality and Privacy  

 

The Group companies ensure the confidentiality of information received in the course of their 

activities and compliance with the applicable legislation regarding the processing of personal 

data acquired in such context, with particular reference to the provisions of EU Regulation No. 

2016/679 (GDPR). 

5.9 Protection of Public Trust  

The Group companies are committed to complying with the applicable legislation regarding the 

use and circulation of cash, credit cards, and stamped values, adopting diligent conduct 
to safeguard the interests of the community at large. 

5.10 Combating Crime, Terrorism, and Subversion of The Democratic Order  

Group companies are committed to complying with all applicable Italian and international 

laws aimed at preventing and punishing criminal, terrorist, or subversive activities against the 

democratic order. This commitment includes conducting appropriate due diligence on 
counterparties prior to initiating commercial relationships and/or entering into binding 

contracts. Group companies unequivocally condemn any conduct aimed at such activities. 

5.11 Anti-Money Laundering  

Neither Group companies nor their Employees shall, under any circumstances, be involved in 

money laundering activities deriving from illegal or criminal activities. The Group is 

committed to complying with all national and international anti-money laundering laws 
and regulations, including those set forth in Legislative Decree No. 231/2007 

(“Implementation of Directive 2005/60/EC concerning the prevention of the use of the financial 

system for the purpose of money laundering and terrorist financing, as well as Directive 
2006/70/EC containing implementing measures”), as subsequently amended. 

This commitment also includes conducting appropriate due diligence on counterparties 

prior to initiating commercial relationships and/or entering into binding contracts. 

 

5.12 Relations with International Operators  

Group companies are committed to ensuring that all commercial and financial relationships, 

including those with third parties operating internationally, are conducted in full compliance with 
applicable laws and regulations. This commitment aims to prevent the risk of transnational 

criminal activities, and includes conducting appropriate due diligence on counterparties 
prior to initiating commercial relationships and/or entering into binding contracts. 

 

6. Code of Conducts  

The rules of conduct set forth in this section are intended to indicate the behaviours to be 

observed in carrying out the various corporate activities, in accordance with the general 
principles outlined in this Code. 

These rules are organized based on the parties with whom each Group company interacts 

in the course of its activities. 

 

6.1 Relations with Shareholders 

6.1.1 Sustainable Value 

Each company of the Group prioritizes enhancing the value of shareholders’/members’ 

investments in compliance with its Articles of Association and applicable laws, aiming to 
strengthen the company’s solidity with a view to medium- and long-term economic, social, and 

environmental sustainability, according to market rules, principles of fairness and transparency, 
and in support of the transition towards a sustainable economy. 
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The Group safeguards and acknowledges the overriding interest of the companies it comprises 

and of those holding shares in their capital over the particular interests of individual shareholders 

or groups. In view of this, each Group company, beyond mere legal compliance, must undertake 
to adopt all necessary and/or appropriate tools to ensure full transparency in any potential conflict 

of interest, also by implementing preventive measures where appropriate. 

 

6.1.2 Information and Dialogue 

Group companies ensure full transparency in their decisions and aim to maintain and develop 

constructive dialogue with shareholders. Accordingly, within legal frameworks and, where 

applicable, in line with defined procedures, they provide shareholders with timely and 
simultaneous information to enable them to understand corporate strategies and operational 

performance, thereby allowing them to make informed decisions. In particular, the Group 
guarantees fairness, clarity, and equal access to information, also considering regulatory 

obligations arising from the Parent Company’s listing. Investor and financial analyst 

communications are comprehensive, accurate, timely, and balanced. 

Group companies are committed to ensuring each shareholder’s fundamental right to request 

clarifications, in compliance with the law and during shareholders’ meetings, on matters relating 

to Group activities and to express their opinion. 

 

6.1.3 Insider Information 

BolognaFiere S.p.A. has adopted a dedicated procedure for the management and dissemination 

of insider information regarding the Company and its Group companies to ensure timely and 
appropriate external communications, in line with transparency and accuracy principles. 

The Company has established and regularly updates a register of persons with access to insider 

information due to their professional activities or roles within the Company or other Group 
companies. Among other things, these tools aim to raise awareness among registered persons of 

the privileged nature of the information they access, while facilitating supervisory authority control 

over compliance with market integrity regulations. 

 

6.2 Relations with Personnel 

6.2.1 Correct and Transparent Conduct 

Corporate Officers, Employees, Collaborators, Consultants, and Partners, regardless of the legal 
nature of their engagement with Group companies, must act with integrity and transparency in 

performing their roles, contributing to the effectiveness of the internal control system and 

safeguarding the Group’s value. They must behave with maximum availability towards 
administrative and control bodies, the auditing firm, and supervisory authorities. 

 

6.2.2 Personnel Selection and Management 

The Group recognizes the central role of human resources, believing that the main factor for a 
company’s success lies in the professional contribution of its people, within a framework of loyalty 

and mutual trust. 

Selection, hiring, and career advancement are based solely on the match between required and 
offered profiles and transparent, verifiable merit criteria, in line with established procedures. 

Employment relationships are managed to guarantee equal opportunities and promote 

professional growth. 

The Group does not discriminate, directly or indirectly, based on union, political, religious, racial, 

linguistic, or gender grounds, nor favours candidates referred by third parties, Corporate Officers, 

Employees, or Public Administration officials. 
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6.2.3 Employment Contracts 

All personnel are hired under standard employment contracts; the Group does not tolerate 

undeclared work. Upon hiring, Employees receive clear information regarding: 

- Job roles and responsibilities; 

- Regulatory and compensation elements under applicable collective agreements; 

- Availability of the organizational, management, and control model under Legislative 

Decree 231/2001. 

This information ensures that employment acceptance is based on full understanding. 

 

6.2.4 Personnel Development and Training 

Managers fully leverage the skills of their teams to promote employee growth. They ensure that 

work assignments align with employees’ roles and organizational plans, avoiding any abuse of 

authority. Group companies organize mandatory periodic training courses on such key areas as 
workplace safety, emergency management, fire prevention, and the use of electronic equipment. 

 

6.2.5 Duties 

All personnel must: 

 

- Foster a prejudice-free work environment respecting individual dignity; 

- Uphold rights, freedoms, and fundamental principles ensuring social equality; 

- Act with loyalty, fairness, and respect, acknowledging role differences; 

- Perform their duties with objectivity, supporting professional growth of collaborators; 

- Fulfil responsibilities with collaboration, responsibility, diligence, and efficiency. 

 

6.2.6 Use of Resources and Company Assets 

Personnel must protect and properly use company assets, whether tangible or intangible. 

Compliance with IT security policies is mandatory, avoiding unauthorized access, disclosure of 
passwords, or misuse of information. 

 

6.2.7 Worker Safety and Environment 

The Group promotes a strong safety culture, recognizing health and environmental protection as 
being of equal importance to business activities. Employees participate in identifying risks, 

safeguarding health, and preserving the environment. Primary objectives include employee 
safety, environmental impact reduction, and community welfare. Safety principles include risk 

avoidance, hazard evaluation, protection at source, ergonomic adaptation, technical upgrades, 

risk substitution, prevention planning, prioritization of collective over individual protection, and 
proper worker instructions. 

 

6.2.8 External Effectiveness of the Code 

Those representing Group companies with third parties must inform the latter of Code obligations, 
require adherence, and take necessary action in cases of non-compliance. 
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6.2.9 Conflicts of Interest 

Potential or actual conflicts with Group interests must be avoided at all costs. Employees must 

refrain from any actions that exploit Group business opportunities for personal or third-party gain 

and report such conflicts to the supervisory bodies. 

 

6.2.10 Competitive Practices 

Group companies promote fair competition and comply with antitrust laws. Cooperation with 

competitors on prices, marketing, product development, sales territories, or confidential 
information is prohibited without prior approval. 

 

6.2.11 Gifts and Benefits 

Gifts exceeding normal commercial courtesy or intended to gain favourable treatment are 
prohibited, even in countries where gift-giving is customary. Gifts must comply with corporate 

procedures. 

 

6.2.12 Transaction Transparency 

All operations must be lawful, authorized, consistent, documented, and traceable, in line with 

corporate procedures. 

 

6.2.13 Accounting Transparency 

Accounting and reporting must be transparent, correct, complete, and accurate. Employees must 

promptly report any inaccuracies or omissions. 

 

6.2.14 Internal Control System 

Internal controls guide, manage, and verify Group activities, ensuring legal compliance, 
operational efficiency, asset protection, and information reliability. Employees must inform 

managers of any events that could affect operations. 

 

6.3 Relations with Clients, Financial Institutions, and Investors 

6.3.1 Quality, Safety, and Effectiveness 

Client focus is pursued with competence, professionalism, courtesy, transparency, fairness, and 
impartiality. Excellence in products/services, accurate information, and timely responses 

characterize client relations. 

 

6.3.2 Financial Institutions 

Relationships are based on fairness and transparency, creating value for the Group as a whole, 

shareholders, and stakeholders. Selection considers alignment with the Code’s values. 

 

6.4 Relations with Suppliers 

6.4.1 Collaboration 

Commercial relationships with suppliers follow impartiality, economy, transparency, loyalty, and 

correctness. Suppliers must comply with Code principles through contractual clauses. 
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6.4.2 Objective Evaluation 

Supplier selection is based on impartiality, efficiency, and such verifiable criteria as cost, technical 

capability, reliability, and quality. Equal opportunities must be ensured. 

 

6.4.3 Partners 

Partnerships and joint ventures are based on transparency, constructive dialogue, reputation, 

reliability, and shared values. 

 

6.5 Relations with Public Administration and Judiciary 

6.5.1 Integrity and Honesty 

Relations follow principles of fairness, impartiality, transparency, and independence. Payments, 

gifts, or benefits intended to influence officials are strictly prohibited. 

 

6.5.2 Employment of Former Public Officials 

Hiring follows strict internal policies, respecting laws and avoiding conflicts of interest. 

 

6.5.3 Public Funding 

Grants, subsidies, and public funds must be used as intended. Misrepresentation to obtain funding 
is prohibited. 

 

6.5.4 Regulatory Authorities 

Full compliance with supervisory authorities is required, providing cooperation and truthful 

information. 

 

6.6 Relations with Political Parties and Interest Groups 

Participation in political or union activities is personal and lawful. Sponsorships and contributions 

support initiatives aligned with the Code’s values, ensuring transparency. 

 

7 Application 

7.1 Dissemination and Training 

The Code is communicated to all internal and external stakeholders, with training to promote 
ethical management practices. 

 

7.2 Violations and Sanctions 

Violations trigger disciplinary measures or contractual remedies, respecting the law and internal 
policies. 

 

7.3 Reporting 

Recipients must report violations or suspected violations in accordance with the Whistleblowing 
Procedure. 
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8 Final Provisions 

8.1 Amendments 

Any changes must follow the same approval process as the initial adoption. The Board of Directors 

of BolognaFiere S.p.A. oversees reviews and updates, in consultation with the Supervisory Body 
and Board of Statutory Auditors. Group companies follow the same process. 
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